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( Design Principas

Every digital experience must be:

. Customer-Centric

~ Put the customer rst. Following
? a design thinking approach,
we help customers accomplish

I ntu |t|Ve ! banking tasks by creating solutions
optimized for their needs.

Design for simplicity, following best
practices and human interface design

guidelines, to reduce friction for
any customer type. O
Less = more L. .
Consistent

LIS Deliver a consistent experience across
- . . .
= all channels and eliminate confusion
between user tasks.

Innovative —

Innovate by always looking ahead to
nd undiscovered customer needs and
never settling for the status quo.

- Functional

-+ . @ Help customers achieve their banking
Q 0 goals ef ciently through designs that
-+ are practical and useful rather than

VISLIa”y Appea“ng_ just attractive.

Create memorable rst impressions
through crisp and clean designs
using the latest user interactions.

Fepriokk
— Engaging
Design personalized and engaging

experiences that drive repeat
usage and build loyalty.

Digital Banking :
Made Simple

Q) Search Transactions

By following these

principles, and by John's Checking Account..5678
listening and collaborat- $23,456

ing with Temenos clients, valbie Salance

the Temenos In nity
Design Center of

| DISCOVER MORE |3
Excellence is making == - — =
banking better by (

We would
slmpllfymg some Of the s:;::gs T’;:r;lser;r Statements More ’Ove to
most complex processes | [ E_—-—, ' hear fr om
in banking. This you!
translates into better ¢ @ o simmons 550055
experiences for both Home Depot
your employees and  ({f © rcimronnen A

customers. @ " sirs0s
Travel



