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Conference Programme 

Monday 18th June 
     20.00 – 23.00	 Welcome Reception

Tuesday 19th June
07.30 – 09.30	 Breakfast 

09.30 – 10.30	 Introduction & Welcome - A TEMENOS Update
	A ndreas Andreades, CEO, TEMENOS

10.30 – 11.00	 ‘Commercial Microfinance’
                                André Laude, Manager, IFC Global Financial Markets Department, World Bank Group

11.00 – 11.20	 Coffee 			

11.20 – 11.50	 COO Update 
	 Mark Cullinane, COO, TEMENOS

11.50 – 12.20	 TEMENOS Technology Update
	A ndre Loustau, CTO, TEMENOS

12.20 – 14.00	 Lunch

14.00 – 14.30	 TEMENOS COREBANKING Update
	 Greg Green, Managing Director, TEMENOS COREBANKING, TEMENOS

14.30 – 15.00	 ‘SOA - A Recipe for Customer Care’  
	D avid Brearley, Managing Director, Technology, Connexion (UK) Ltd

15.00 – 15.30	 The Business Transformation Imperative
	 Patrick Thng, Regional Director, Banking and FSI, Asia Pac & Japan, Hewlett Packard 

15.30 – 16.00 	 TEMENOS Product Direction - Moving Forward 
	 Mark Gunning, Group Strategy Director, TEMENOS
	A drian Hadley, Product Strategy Director, TEMENOS

16.00 – 16.30	 ‘A New Age of Retail Banking at Fortis’ 
	T on Hagens, Global Business Information Manager, Retail Banking, Fortis Group

16.30 – 16.50	 Coffee

16.50 – 17.30 	 Parallel Breakout Sessions:
	 1) ‘A Growing Success’ - JihSun Bank & TEMENOS 
	 2) ‘Putting the Customer First’ - Parex Bank 
	 3) ‘Growing From Strength to Strength’ - Credit Suisse Private Banking
	 4) ‘Overcoming The Risk Factor’ - Caribbean Money Market Brokers (CMMB)
	 5) ‘Into the Euro’ - Nova Ljubljanska Banka (NLB)

17.30 – 19.00	 Product Expo 

17.30 – 19.00	 Database & Migration Presentations and Clinic

20.00 – 20.30 	 Cocktails 

20.30 – 00.00	 Conference Dinner
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Wednesday 20th  June
       07.30 – 09.00	 Breakfast with TEMENOS Banking Sector Managers** - a dedicated open forum/discussion 	
	 Breakfast Briefing split amongst Retail, Wholesale & Private Banking brands. See footnote for more details.

09.00 – 09.45	 ‘Enabling Growth’  - The Industry Analyst View
	 Celent, Datamonitor, Forrester, Gartner & TowerGroup

09.45 – 10.15	 Responding to the Opportunity of Mass-Market Retail and Microfinance in Emerging Markets 
	 Murray Gardiner, General Manager, eMerge, TEMENOS

10.15 – 11.00	 Parallel Breakout Sessions:
	 6)  ‘The Real Value of HP and TEMENOS’ - Hewlett Packard
	 7)   ‘Why Oracle for T24?’ - Oracle
	 8)   ‘Competitive Business Advantage with T24 and DB2 9’ -  IBM
	 9)   ‘Testing Times Ahead’ - Validata
	 10) ‘Unlocking T24 Data - A Datawarehouse Solution’ - TIS
	 11) ‘End to End Support’ - Front Office Technologies Group 
	 12) ‘Restoring Confidence in Online Banking’ - RSA, the Security Division of EMC 

11.00 – 11.20	 Coffee 

11.20 – 12.00	 Parallel Breakout Sessions:
	 13) ‘Business and Technology - A Joint Venture’ - United Bulgarian Bank (UBB)
	 14) ‘Implementing T24 in a Specialised Market’ - Lehman Brothers 
	 15) ‘EFG - The Evolution’ - EFG Private Bank
	 16) ‘Getting A Head Start’ - Al-Salam 
	 17) ‘Commercial Microfinance’ - ACCION collaboration with commercial banking’ - ACCION

12.00 – 13.30	 Lunch

13.30 – 14.00	 Enabling Growth though Next Generation Banking Infrastructure
	 Oracle 

14.00 – 14.30	 Radical Centralisation Through A Shared Service Centre
	H einz Scheiwiller, COO, Schroders Private Banking Group & Deputy CEO, Schroder & Co.  
	 Bank AG, Switzerland
	 Rolf Fischer, Head of IT Applications, Schroder & Co. Bank AG, Switzerland & Project Manager,
	 ‘Service Centre Private Banking’ Project (SCPB)
14.30 – 15.00 	 Banking in a Flat World : Challenges and Opportunites	
	D avid Zimmerman, Global Banking Executive, IBM 

15.00 – 15.30	 ‘Measuring Success’ 
	 P. Rambabu, Snr Vice President, Information Technology, First Gulf Bank 

15.30 – 16.00	 ‘Migration - A Model Approach’	
	 Vaios Vaitsis, Managing Director, Validata

16.00 – 16.30	 ‘Growing in a Shrinking World’
	D avid Bannister, Editor, Banking Technology

16.30 – 16.45	 Summary & Closing Remarks
	A ndreas Andreades, CEO, TEMENOS 

 16.45 – 17.15	 Farewell Tea
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**Attend an interactive session involving discussion over breakfast, where you can meet the individual TEMENOS Brand 
Management teams for the Retail, Wholesale & Private Banking sectors. You will hear about the latest thinking and news 
on TEMENOS products and offerings for your particular banking sector.  Learn how the team can assist your organisation 
whilst meeting your peers, and express your views and thoughts on what TEMENOS should be working on.


